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Abstract

The uniqueness of the book is 
determined by its dual starting 
point and the parallel coexistence 
of mass media and literary artifact. 
This means that it simultaneously 
meets the predispositions of both 
media product and work of art as 
a source of aesthetic experience. 
These have contributed to changes 
in the book’s content at the levels 
of media content and literary 
work, but they also affect its form, 
audience structure, production 
process, distribution, and reception. 
One of the most fundamental 
technological innovations is the 
advent of artificial intelligence 
(AI), which has accelerated and 
simplified communication in 
the creative process and in the 
creation of the book itself. Artificial 
intelligence is also changing not 
only the process of book creation 
but also the author’s work – it can 
assist in generating text, editing, 
or designing the visual appearance 
of a book, thereby expanding 
the boundaries of creativity. The 
article defines the specifics of the 
book as both a mass medium and 
an artistic artifact. It examines 
its representation of artificial 

intelligence and its place in the 
cultural and creative industries. It 
offers theoretical insight into the 
issue and also draws attention to its 
practical aspects through selected 
examples of the use of generative 
AI in the creation of literary work 
as one of the determinants of book 
culture.
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Introduction

The most fundamental moment 
that shaped the book’s 
development was Gutenberg’s 
invention of the printing press 
in 1450. Thanks to this invention, 
books reached a much wider 
readership compared to their 
handwritten predecessors. In 
addition to their artistic role, they 
began serving as mass media 
(Kasarda, 2013). The emergence 
of new technologies led to other 
key changes. These changes 
produced new book formats, 
such as e-books and audiobooks, 
and altered the creative process. 
Previously, the book was seen 
as a unique human creation. It 
reflected individual thought, 
education, and talent. Now, the 
advent of artificial intelligence 
has challenged even the exclusive 
status of humans as creators of 
books.

The above-mentioned changes 
affected content, visuals, and the 
relational level. Communication 
now takes place between the 
book artifact and the reader, or 
between the mass medium and 
its recipient (Jirák & Köpplová, 
2015). Marshall McLuhan (2000) 
discussed the positive and 
negative effects of modern 
technologies on mass media and 
human personality. He introduced 
the concepts of a “global village” 
and a “crisis of identity”.
 
Digital extension, which defines 
the present era, touches nearly 
all human activity. This includes 

the arts and media industries. 
It modifies or transforms both, 
changing traditions and culture, 
and disrupting stereotypes. The 
invention of printing once caused 
a similar broad-scope “social 
transformation”. 

1 Specifics of the Book as an 

Artifact and Mass Medium in 

Relation to the Audience

One of the basic starting points 
for analyzing the development of 
mass media is the socio-political 
and cultural changes of a given 
time. The first media audience 
in the history of mankind can be 
considered the readership, while 
the emergence of the readership 
conditioned the emergence of 
the first truly dispersed media 
audience as part of social change 
(Briggs & Burke, 2009).

The concept of the mass 
audience holds that the media, 
with their content, address 
“anyone”; no one is excluded, and 
the media message is intended 
for everyone. In reality, this is 
not the case (Jirák & Köpplová, 
2015, in Rožňová & Kozárová, 
2024). The media almost never 
try to sell a product, service, or 
message to everyone. Instead, 
they try to determine how an 
entire population can be divided 
into meaningful segments (Potter, 
1998).

The book as a mass medium, 
also in this case, escapes the 
usual formulas and definitions  
– its parallel anchoring in the 

frameworks of artistic and 
mass media communication 
presupposes opposites not 
only at the level of cultural 
inclusion, but also at the level 
of identification of the reader’s 
background, which absorbs the 
communicated content, and at 
the level of aesthetic perception, 
artistic communication and art as 
such (Rožňová & Kozárová, 2024).

Art as a social fact – and 
accordingly the system of 
art history as its theoretical 
reflection, as the metasystem of 
the art system – has three basic 
phases: artist – work – recipient. 
These three basic elements of the 
structure of art and the system 
of art history must be seen in 
mutual unity and examined in 
dialectical relations. Art can be 
defined more generally as the 
unity of activities and creations 
that acquire a dominant aesthetic 
function in a specific historical 
and social context. It emerged 
historically as a product of a 
process, as a specific form of 
aesthetic appropriation of the 
world in the historical practice 
of man, so we can consider it a 
form of this historical creativity, 
of man’s active activity in history 
(Chvatík, 1994).

If we perceive a book as the 
result of artistic creation, it is 
appropriate to place it in the 
context of an aesthetic attitude 
adequate for the artifact as 
a work of art, because this 
allows for the development and 
realization of its own specific 
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meaning and value structures. 
With this attitude, the work is 
understood in its own horizon 
and can fully realize its potential 
aesthetic value structure and 
constitute the resulting aesthetic 
quality (Chvatík, 1994). At the 
same time, it turns out that what 
is sometimes referred to as the 
“language” of art is essentially 
identical to its aesthetic and 
artistic structure, which exists in 
the collective consciousness of a 
given society and cultural epoch 
(Eco, 1972).

Works of art display a special 
kind of existence: we encounter 
them as things that come to life 
through our receptive activity; 
i.e., they open up their special 
world to us and communicate 
their message, which, in a certain 
way, directs our view of the 
real world. Every work, even 
the most hermetic, represents 
something more than itself; it 
contains a moment of human 
communication. Works of art 
display a potential sign and  
value structure, realized by the  
recipient of the work in the 
process of its reception and 
interpretation into an actual 
meaningful and value whole 
(Chvatík, 1994).

When we talk about a work 
of art – and therefore also 
about a book – it is necessary 
to define an author who, in 
their work, not only responds 
to social contradictions and 
needs, but also expresses the 
consciousness of the social 

group with which they identify, 
responds to the given state of 
the artistic segment in which 
they create, to the state of the 
aesthetic structure of society. 
They react against artistic inertia 
with a new perspective and a 
new experience of the world. 
The author’s personality is not 
a natural fact, but a dynamic 
structure formed by a range 
of social, cultural, and artistic 
influences (Mukařovský, 1966).

The audience plays a key role in 
the perception and reception of 
a book as an artifact and a mass 
medium. It primarily assumes 
that the representation of an 
elite audience is synonymous 
with a group of educated, well-
rounded, curious people with 
a natural interest in what is 
happening around them and a 
natural inclination toward new 
information and opportunities for 
further personal development. 
At the same time, it is an active 
audience that, unlike a passive 
audience, approaches the 
perception of media or artistic 
content critically and is open to 
sensory or aesthetic impulses and 
interpretive opportunities, or a 
specialized audience with distinct 
interests, professional focus, etc. 
(Jirák & Köpplová, 2015).

2 Artificial Intelligence in 

Cultural and Creative Industries

The most fundamental aspect of 
information and communication 
technology is digitization, the 
process of converting all texts 

into binary code. New media 
have opened up alternative 
forms of publishing, which 
pose new opportunities and 
challenges for the traditional 
publishing business. The role 
of the audience holds great 
potential for change, especially 
towards greater autonomy and 
equality in relation to sources and 
suppliers (McQuail, 2009). The 
relationship to information, its 
hierarchy, production, and thus 
to creation, has also changed 
in a revolutionary way. Popular 
culture has quickly become 
more closely aligned with digital 
technologies and, subsequently, 
with the internet. The advent 
of new technologies has also 
significantly affected book 
culture, from the creation of a 
book through its production, 
distribution, sale, and audience 
perception. New technologies 
have given the book as a work 
of art and a mass medium new 
characteristics, and have also 
contributed to its more modern 
appearance.

However, the transformation 
caused by digitalization and the 
development of new media has 
not only led to a change in the 
forms of cultural production 
but also to the emergence 
of technologies that can 
independently process, analyze, 
and create content. Artificial 
intelligence is coming to the 
fore in the current environment. 
Although the term Artificial 
Intelligence (hereinafter 
referred to as “AI”) has several 

professional definitions and, 
given its constant development, 
none are unambiguous, we can 
generally define it as the theory 
and development of computer 
systems capable of performing 
tasks that historically required 
human intelligence (Coursera, 
2025). AI encompasses a wide 
range of machine learning-based 
technologies. We currently 
distinguish several types of 
AI based on the functions and 
goals they seek to achieve. The 
four basic types of AI, based on 
function, are: reactive AI (most 
current AI applications fall into 
this category), limited-memory 
AI, theory-of-mind AI, and self-
aware AI (Hintze, 2016).

While other types of machine 
learning models perform narrow 
and repetitive tasks, generative 
AI, which falls under the category 
of memory-limited AI, produces 
original content, i.e., written text, 
images, or videos, in response to 
user input. We define generative 
AI as a category of systems capa-
ble of generating apparently new 
content in text, photographs, or 
other media (Susarla et al., 2023, 
in Kshetri et al., 2024). 

The technological boom in gen-
erative AI fundamentally affects 
all professional fields, including 
the arts. With the rise of artificial 
intelligence, all creative sectors 
use generative AI. In literature, 
authors use generative AI as an 
aid in creating stories. Publishers 
reach for these tools to analyze 
long texts, correct errors, and 

categorize works. Generative AI 
technologies are also widely used 
in music production, where they 
often bring a “revolution in mu-
sic”. They also naturally perme-
ate the creation of literary texts 
and graphic and visual content 
(Kulesz, 2024). The key moment 
determining other levels of book 
culture is the creation of a lit-
erary artifact as potential book 
work.

3 Using Generative AI in the 

Creation of Literary Work

The advent of the potential of 
artificial intelligence has also 
significantly affected book 
culture, from the creation 
of a book to its production, 
distribution, sale, and audience 
perception. Artificial intelligence 
lends new qualities to the 
book as both work of art and 
mass medium, and it also 
affects its appearance. This 
technological development has 
also fundamentally influenced the 
process of writing and authorship 
itself.

We understand writing as 
a process of permanently 
representing language through 
symbols (letters or characters), 
which enables the communication 
of ideas in time and space. 
With technological progress, 
a model of writing supported 
by generative AI has emerged, 
ranging from human-generated 
text to entirely AI-generated 
content. Between these poles lies 
the so-called “co-creative mode”, 

in which AI acts as an assistant. 
Generative AI should act as a co-
creator in book creation: helping 
with the creation of ideas, 
outlines, grammatical corrections, 
improving stylistics, or creating 
covers and illustrations. The 
key is that a human guides the 
work of generative AI – then the 
collaboration can be effective 
(Hutson, 2025). Examples of such 
creativity include the co-created 
books Death of an Author and 
Land of Memories, which have 
received positive reviews from 
both the public and literary 
critics. On the other hand, works 
such as 1 the Road and Alice 
and Sparkle, created entirely by 
generative AI, are technological 
advances but of minimal literary 
value.

Generative AI models are con-
stantly evolving. Publishers 
originally used them for gram-
mar editing, error checking, and 
short-form writing (Razack et al., 
2021). Technological advances 
have led to the development of 
so-called Large Language Models 
(LLMs), which produce coherent, 
semantically consistent text. 
Modern generative models can 
imitate specific writing styles or 
create text with artistic or poetic 
context, while avoiding inappro-
priate or misleading content. 
These requirements have led to 
the development of techniques 
for generating manageable text, 
enabling the outputs to meet 
predefined conditions (Liang et 
al., 2024). The development of 
generative AI is also fundamen-
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tally affecting the creation of vi-
sual content. Generative AI tools 
using so-called diffusion models 
generate images from text in-
structions, making it easy to 
create illustrations, book covers, 
or graphic elements, without the 
need for an illustrator (Rombach 
et al., 2022).

The features of the aforemen-
tioned models, which significantly 
simplify human work, led to the 
idea of generating book titles. AI 
has created several publications 
on the market currently without 
human intervention. In 2018, AI 
created the first entirely gener-
ated titles (1 the Road by Ross 
Goodwin). In 2022, AI generated 
a book title designed for children 
(Alice and Sparkle), the first of 

its kind to feature entirely gener-
ated text and AI illustrations. AI 
wrote the title, 1 the Road by Ross 
Goodwin, during a car journey 
from New York to New Orleans. 
The car was equipped with a GPS, 
microphone, clock, and camera, 
connected to an AI-powered writ-
ing device. During the journey, 
the printer continuously produced 
the manuscript, which became the 
first novel written entirely by AI, 
without any human intervention 
(Jean Boîte Éditions, 2018).

The novel spans three days. The 
technology describes the story 
chronologically, noting the time 
each paragraph was written. It 
uses short sentences at the be-
ginning, suggesting that it relies 
on specific, repetitive patterns. 

As the story progresses, more 
complex sentence structures 
appear, indicating that the AI is 
constantly learning. The AI also 
uses an unconventional poetic 
idiom – some sentences carry 
deep thoughts, others make no 
sense, and some are humourous 
(Goodwin, 2018). The novel 1 the 
Road has received mixed reviews. 
While techies and programmers 
praised the novel, the literary and 
artistic world has deemed it a 
technological experiment of zero 
literary value (Rehagen, 2020).

The creator of the story, Alice 
and Sparkle, is Ammar Reishi, who 
completed the entire process, in-
cluding the story and illustrations, 
in 72 hours. The story depicts the 
friendship between a girl and a 

robot she builds using AI. The 
creator and AI wrote the text in 
simple language, complemented 
by illustrations designed for chil-
dren (Popli, 2022).

This story has received mixed 
reviews from the public, who 
praised the creator for his inno-
vative project while simultane-
ously criticizing the superficial 
plot and unnatural illustrations. 
After the release of the title, the 
first ethical concerns emerged 
regarding the outputs of genera-
tive AI, as AI systems are trained 
on datasets containing millions 
of images published on the In-
ternet, looking for patterns and 
creating new images. An author’s 
works published online can thus 
be a template for generating new 
illustrations, which many artists 
perceive as plagiarism. (Popli, 
2022) The title Alice and Sparkle 
cannot be considered a literary 
or artistic work. It is primarily a 
technological experiment that has 
sparked concerns about the eth-
ical implications of generative AI 
for plagiarism (Gowan, 2023).

The current professional litera-
ture indicates that we achieve 
the best results in the so-called 
“co-creative mode”, i.e., in col-
laboration between a human and 
an AI. The integration of AI tech-
nologies into the writing process 
significantly changes ideas about 
authorship and intellectual work. 
Cooperation between humans 
and generative AI in writing can 
be practical, as generative AI can 
assist with many aspects of writ-

Figure 1: Book Title 1 the Road, 2018

Source: Starck (2018)
Figure 2: Book Title Alice and Sparkle, 2022

Source: Reshi & Midjourney (2022)
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ing without replacing human work 
or violating the ethical principles 
of authorship (Hutson, 2025).

Examples include Death of an 
Author and Land of Memories, 
which were created in a co-cre-
ative mode and received positive 
reviews from the public and from 
literary critics. Stephen Marche, 
who works under the pseudonym 
Aidan Marchine, collaborated 
with three AI applications in the 
creation of Death of an Author, 
and admits that the text is ap-
proximately 95 percent the result 
of generative AI. He himself acted 
as an editor, adjusting the style, 
organizing the plot, and connect-
ing the individual outputs (Dutta, 
2023). The main character of the 
story is literary critic and scholar 
Gus Dupin, who finds himself at 
the funeral of a famous writer. 
Since the writer has been the vic-
tim of a murder, Dupin decides to 
find out who killed her and why 
(Marche, 2023).

The book received positive re-
views from the public. The Amer-
ican newspaper The New York 
Times assessed that it is probably 
the first at least half readable 
book title created by artificial 
intelligence. However, the critics 
pointed out its often-nonsensical 
descriptions and mechanical-look-
ing plot. Literary critics con-
sidered the title to be the best 
example of the use of LLM in the 
creation of fiction at the time of 
its publication (in 2023) (Dutta, 
2023).

Another co-created book title 
is by journalism professor Shen 
Yang. The author describes Land 
of Memories as created from 
43,061 words generated by gen-
erative AI. Yang selected 5,915 
words from this corpus to create 
a story about a former neurosci-
entist searching for her lost mem-
ories in a metaworld (Vainilavičius, 
2023).

The critics see Land of Memories 
as a groundbreaking experiment, 
as it is the first AI work to win an 
award in a literary competition, 
specifically second prize in a 
popular science and science fic-
tion competition for young peo-
ple, which received almost two 
hundred entries. The story has 
received positive reviews, espe-
cially for its logical consistency 
of content and the more difficult 
recognition of generative AI inter-
ventions. However, it has its limits. 
Experts have criticized the text’s 
lack of emotional depth, calling it 
“mechanical” and “soulless” (Chi-
na Daily & Yan, 2024). Despite its 
success in the competition, the 
title has not yet been published in 
book form.

Conclusion

Generative AI is a helpful 
assistant that can help the 
author to some extent, for 
example, with creativity and 
accelerating iterations. However, 
it will not yet replace fully-
fledged authorial work. The 
communication potential of the 
book is vast, not only in the 

context of its transformations 
over time and under the 
influence of old, innovative, and 
new technologies, but also in 
terms of further research at the 
level of establishing or erasing 
boundaries between the unique 
and the commercialized, artistic 
and mass media, individual and 
mass. In the current globalizing 
world, the aforementioned 
opposites do not represent 
unchanging autonomous worlds, 
but create – also thanks to new 
communication possibilities – a 
space for connecting, converging, 
rearranging segments and 
phenomena, the integration 
of which was impossible a few 
decades (or even just a few years) 
ago.
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